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PIONEER OF THE MULTI-CONTENT MODEL: CINEMA
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PIONEER OF THE MULTI-CONTENT MODEL: SERIES
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PIONEER OF THE MULTI-CONTENT MODEL: SPORTS
iy, . T

| Emivares| iy perrer

-

J

8
!
Fe

.....



CANAL+ ALWAYS INNOVATED

5 SLOW MOTION
5= TRAVELING PITCH SIDE CAMERAS
4= MICROPHONES ON DRIVERS

== 5.1 SURROUND SOUND
= UHD HDR DOLBY
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A GLOBAL MEDIA & ENTERTAINMENT POWERHOUSE

WITH LEADING POSITIONS IN HIGH-GROWTH AND MATURE MARKETS

26.8.

SUBSCRIBERS

400+M

MONTHLY ACTIVE USERS

€6.2..

REVENUES

€472.

EBITA

€315.

CFFO

CANAL+
EUROPE

CANAL+-
AFRICA& ASIA

CANAL+-
CONTENT PRODUCTION,
DISTRIBUTION & OTHER

COUNTRIES WITH
OPERATIONS

TOPI

PAY TV
IN 20 COUNTRIES

KEY STAKES

e m

MuiTiCHoICE

CANAL+ AS OF END 2023



A GLOBAL MEDIA & ENTERTAINMENT POWERHOUSE
WITH LEADING POSITIONS IN HIGH-GROWTH AND MATURE MARKETS

_ BROADCASTER
OF UEFA CLUB COMPETITIONS,
PREMIER LEAGUE AND

FORMULA ONE
WORLDWIDE



A GLOBAL MEDIA & ENTERTAINMENT POWERHOUSE
WITH LEADING POSITIONS IN HIGH-GROWTH AND MATURE MARKETS

#1

PARTNER OF

CINEMA INDUSTRY
IN FRANCE, POLAND, FRENCH

SPEAKING AFRICAN COUNTRIES




A GLOBAL MEDIA & ENTERTAINMENT POWERHOUSE
WITH LEADING POSITIONS IN HIGH-GROWTH AND MATURE MARKETS

@ #1

LIBRARY OF

EUROPEAN MOVIES

AND BIGGESTEBRARY-OF M ONIES
OUTSIDE OF THE US




HIGHLY EXPERIENCED MANAGEMENT TEAM

MAXIME SAADA

CANAL+ CHAIRMAN & CEO

LAGARDERE GROUP VICE PRESIDENT
VIVENDI MANAGEMENT BOARD MEMBER
TENURE: 20 YEARS

JACQUES DU PUY

CANAL+ DEPUTY CEO

CANAL+ INTERNATIONAL PRESIDENT
MANAGEMENT BOARD MEMBER
TENURE: 12 YEARS

ANNA MARSH

CANAL+ DEPUTY CEO
STUDIOCANAL CEO
MANAGEMENT BOARD MEMBER
TENURE: 16 YEARS

AMANDINE FERRE

CANAL+ CFO &

IN CHARGE OF CSR
MANAGEMENT BOARD MEMBER
TENURE: 15 YEARS



HIGHLY EXPERIENCED MANAGEMENT TEAM
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T
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GERALDINE GYGI STEPHANE BAUMIER PASCALE CHABERT CHRISTOPHE DAVID MIGNOT
CHIEF SPORTS ACQUISITION CHIEF TECHNOLOGY OFFICER CHIEF CONTENT ACQUISITION PINARD-LEGRY CEO CANAL+ AFRICA
OFFICER TENURE: 24 YEARS OFFICER CEO CANAI+ FRANCE TENURE: 13 YEARS

TENURE: 25 YEARS TENURE: 8 YEARS TENURE: 8 YEARS
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MARCHELLER
CHIEF STRATEGY OFACER

S

JEAN-FRANCOIS

DUBOQY
CEO GVA

:
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FATOU SOW BA
CEO CANALF SENEGAL

AZIZ DIALLO
CEO CANAL+ IVORY COAST
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AUDREY RICHARD
CHIEF PEOPLE OFFICER

.

ELIZABETH

TROTMAN

CEQ STUDIOCANAL
NZ & AUSTRAUA

-
SERIGNE
MASSAMBA

NDOUR
CEO MARCO!

IBRAHIM ISSA

GARBA
CEO CANAL+ NIGER

HIGHLY EXPERIENCED MANAGEMENT TEAM

EMILIE PIETRINI

CHIEF BRAND AND
COMMUNICATION OFFICER

FRIZ KALLE
CEO STUDIOCANAL

EDYTA SADOWSKA
CEQ CANAL+ POLAND

MARY NJOKU
CEO ROK STUDIO

THOMAS FOLLIN

CHIEF TRANSFORMATION
OFFICER

ALEX
HAMILTON
CEO STUDIOCANAL UK

ALINE ALIX
CEO CANAL+ CARAMES

YACINE ALAO
CEO CANAL BENIN

GERALD-BRICE

VIRET
CEO CANAL+ FRANCE

MIREILLE

KABAMBA
CEO CANAL+ R.D. CONGO

YASSINE

BOUZOUBAA
CEO M7

2

“@y .

FABRICE D'ALMEIDA
CEO CANAL+ TOGO

LAETITIA MENASE
GENERAL COUNSEL

JACQUES DIOH
CEO CANAL+ BURKINA FASO

JEAN-MARC

JURAMIE
DERUTY CEO CANAL+ FRANCE,
PROGRAMS

JEAN-PIERRE

BASEME
CEO CANAL TOGO

MICHEL SIBONY
CHIEF PURCHASING OFFAICER

SOPHIE

TCHATCHOUA
CEO CANAL RWANDA

FABRICE MOLLIER
CEO CANALY BUSINESS
SOLUTIONS

EDOH SIGNON
CEQ CANAL+ GABON

GUILLAUME

CLEMENT
CEO DALYMOTON

.

WILSON MISAGO
CEQ ZACU ENTERTAINMENT

IDRISSA DIALLO
CEO CANAL+ MALI

THOMAS JAYET
CEO CANAL+ VIETNAM

BICHOI BASTHA AUDREY BRUGERE
CEO DALYMOTION CEOL'OLYMAA
ADVERTSN G

ALEXANDRE OGOU ADAM KONE
CEO PLAN A CEO CANAL+ GUINEA

PAUL TAMBA AUBIN MWANSA
CEO CANAL+ CAMEROON CEO CANALF ETHIORA

E 1M

ONJATIANA PIERRE LAURENT

RAZAFINDRAKOTO CHIEF SECURITY OFFICER
CEO CANAL+ MADAGASCAR
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PAY TV IS AN

ATTRACTIVE
AND GROWING
MARKET
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CORE BELIEF #3
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CORE BELIEF #4

IBUTION
IS ESSENTIAL

' r 1 .i\ .
COLE PALMER — CHELSEA — PREMIER LEAGUE



L4

WICKED LITTLE LETTERS

CORE BELIEF

#9

SCALE
AND A LOCAL
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CORE BELIEF #/
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INTRODUCTION

MARKET €

VALUE PROPOSITION

SPORTS
SUPER-AGGREGATION
WIDEST REACH
FRANCE

AFRICA

GLOBAL EXPANSION

SCALE

SUBSCRIBER BASE
CONTENT

FINANCE
ESG STRATEGY

CONCLUSION
Q&A

INTRODUCTION

=% MARKET

VALUE PROPOSITION

SPORTS
SUPER-AGGREGATION
WIDEST REACH
FRANCE

AFRICA

GLOBAL EXPANSION

SCALE

SUBSCRIBER BASE
CONTENT

FINANCE
ESG STRATEGY

CONCLUSION
Q&A



LARGE

AND

GROWING MARKET




AUDIENCES HAVE NEVER WATCHED SO MUCH CONTENT ...

o
AVERAGE TIME

SPENT ON VIDEO
PER DAY

2016 2024

N\ —



... AND HAVE NEVER BEEN SO KEEN ON PAYING FOR IT

-

HOME
ENTERTAINMENT
m SPEND IN EUROPE

2016 2024
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HIGH-GROWTH MARKETS DRIVEN BY

MACRO-ECONOMIC
FACTORS




HIGH-GROWTH MARKETS

A
3.4 675.

INHABITANTS

1,200.

INHABITANTS

+800w

by 2050




HIGH-GROWTH MARKETS

4.5%

PER YEAR
GDP GROWTH
OVER 2024-2028

4.5%

PER YEAR
GDP GROWTH
OVER 2024-2028

38% ~1 W 999
PAY TV h C PAYTV
PENETRATION “ PENETRATION
3% ' 34%
OTT OTT

PENETRATION PENETRATION




GROWTH IN MATURE MARKETS DRIVEN BY

COMPETITIVE DYNAMICS




MATURE MARKETS

X2

PENETRATION OF
PAY TV & SVOD OFFERS

2016 2024
+

LAUNCH OF NETFLIX primevi‘c7leo ®@+ Cfuramount +




INTRODUCTION INTRODUCTION
MARKET MARKET
VALUE PROPOSITION € = VALUE PROPOSITION



THE BEST ENTERTAINMENT
VALUE PROPOSITION

AND EXPERIENCE WITH

THE GREATEST REACH




THE MOST COMPREHENSIVE CONTENT OFFERING

THIRD PARTY

STREAMING | NETFLIX @&tv+ MEX Pwvanoun+ Cory Bz
PLATFORMS
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THIRD PARTY
STREAMING
PLATFORMS

PREMIUM
IN-HOUSE
PAY TV

THE MOST COMPREHENSIVE CONTENT OFFERING

NETFLIX "tv+ m@X g)a/wnom[+ =) sPoRTS

CANAL+ CANAL+ CANAL+ CANAL+ CANAL+ CANAL+ CANAL+
DOCS SPORT CINEMA(S) ACTION nia 1 SUSANN

CANAL+ CANAL+ CANAL+ CANAL+ CANAL+ CANAL+ CANAL+
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INTRODUCTION INTRODUCTION

MARKET MARKET

VALUE PROPOSITION VALUE PROPOSITION
SPORTS &= =) SPORTS




GERALDINE
GYGI

CHIEF SPORTS ACQUISITION OFFICER



UNIQUE SPORTS

VALUE PROPOSITION




LONG-STANDING PARTNERSHIPS ACROSS MULTIPLE TERRITORIES

30 vy 4 11

Years Years Years Years Years
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LONG-STANDING PARTNERSHIPS ACROSS MULTIPLE TERRITORIES

Years

30. 50.

TERRITORIES TERRITORIES
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LONG-STANDING PARTNERSHIPS ACROSS MULTIPLE TERRITORIES
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Years Years Years Years Years
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MULTI-YEAR AGREEMENTS ON KEY RIGHTS UNTIL END OF DECADE

PREMIUM SPORTS

RIGHTS

TS oW DR
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ATAR! °

AIRWAYS |

2028 2029 2030 2032
o
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ﬁ‘é',}é’ﬁé LEAGUE® LEAGUE - Premier

League



SPORTS OFFERING ADAPTED TO LOCAL DEMAND
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CREATING
EMOTIONAL
ENGAGEMENT

WITH OUR SUBSCRIBERS
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ENGAGING SUBSCRIBERS

WITH INNOVATIVE FEATURES

LN
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THE RIGHT PRICE
FOR THE RIGHT CONTENT




SEGMENTATION OF OUR SUBSCRIBERS BASED ON SPORTS CONSUMPTION

NO LOW
CONSUMPTION CONSUMPTION

Less than 15 min consumed Less than 1 match / month
over the period




DEEP UNDERSTANDING OF OUR CLIENTS, GUIDED BY DATA, DRIVING CONTENT INVESTMENTS

NO ‘ LOW

CONSUMPTION CONSUMPTION




WE KNOW THE RIGHT PRICE TO PAY FOR CONTENT
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INTRODUCTION INTRODUCTION
MARKET MARKET
VALUE PROPOSITION VALUE PROPOSITION

SPORTS SPORTS
SUPER-AGGREGATION &= =) SUPER-AGGREGATION



PASCALE
CHABERT

CHIEF CONTENT
ACQUISITION OFFICER

STEPHANE
BAUMIER

CHIEF TECHNOLOGY OFFICER




UNIQUE
AGGREGATION MODEL

H‘




CANAL+ Accuell  Endirect Programme TV Chaines & Apps Mes vidéos

UNE CREATION CANAL+

L

UNE CREATION ORIGINALE CANAL+

UAS FALLEN  LLFTDE(N,

VA B

CANALY

a

CANALY

Services vidéos

CANAL
VOD %as»ep+

/-\ CANAL+
o

étv+ ™

Comédies

On sait que vous allez aimer
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TECHNICAL AGGREGATION AS

A GAME CHANGER




CANAL-'- (7 TV Program Channels & Apps My videos

o

" YELLOWSTONE

Continue watching
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What's new
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ENRICHED INTEGRATION WITH

VIDEO, SOUNDS FORMAT

& METADATA
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CANAL+

Home Live TV Program

- - - - - Rl _ N s I -

Drama serie Season1to 3 2017-2019 { OB

W - M

Playlist Opinion Share

EPISODES  MORETO WATCH
Casting

from :

Oded Ruskin Hans Herbots

With :

Channels & Apps My videos

CANAL+

Season 1: The French protection officer Vincent Taleb and the
British MI6 agent Zara Taylor try to thwart the plans of a terrorist
determined to destroy Paris.

With Tewfik Jallab, Ritu Arya, Sean Harris

5. T
adadolaly More info

TRAILERS BONUS MOREINFO

Tewfik Jallab Ana Ularu Emmanuelle Bercot Sean Harris  Ana Ularu

Camille Rutherford Jeréemie Covillault Karl Collins  Nathan Willcocks

Scenario :

Howard Overman

Keywords :

Terrorism Alone Against all Close Protection Against the Clock Explosions Revelations

Suspense Paris Violence SpiesDuo

Technical information

Video quality I IR 0B
Sound quality e secoes grepeo
Accessibility 27 4D

Country: France, United Kingdom
Parental Control ®

Languages : English (VO), French
Sub-titles : French
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READY FOR

FURTHER
AGGREGATION




CANAL+ Home Live TV Program  Channels & Apps My videos 0O .

4
UNE SERIE NETFLIX

AUTY IN BLACK

! IDR\S ELBA A " 5 before
 IH/JACK 4 "FMONKEY |
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Création Originale CANAL+
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CANAL+ CANAL+

FAMGEAT PAL RS & PANATTOTNIA PASCOS

CAN.

The award-winning series




PROFILE &
RECOMMENDATION

FOR ALL LIBRARIES
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CANAL+

Home Live TV Program Channels & Apps My videos
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HAS FALLEN

Drama serie Season1to 3 2017-2019 O 0B

CANAL+

Season 1: The French protection officer Vincent Taleb and the

British MI6 agent Zara Taylor try to thwart the plans of a terrorist
determined to destroy Paris.

" With Tewfik Jallab, Ritu Arya, Sean Harris
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DEDICATED UNIVERSE

FOR EACH BRAND
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ANIMATION
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SEAMLESS WATCHING

FOR THE CONSUMER
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CANAL+

Home

Live TV Program Channels & Apps My videos

TED LASSO A

Humour series Season 1to 3 2017-2019 EIED mm Season1:11 Emmy® Awards, including Best Comedy Series
(2021 and 2022). Jason Sudeikis plays an American football

coach recruited to look after a British football team. He makes up
for his shortcomings with his optimism... and his biscuits.

With Jason Sudeikis, Hannah Waddingham, Juno Temple
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Playlist Opinion Share More info
EPISODES MORETO WATCH TRAILERS BONUS MOREINFO
S1

10 episodes
Episode 1 4
30 min
No joy

AFC Richmond, back in D1, are being mocked because all the sports
consultants think that the club will finish last this season.

Available for more than 6 months




CANAL+ PLATFORM

<% NATIVELY READY FOR AGGREGATION

=2 ONE ENTRY POINTTO FIND ALL CONTENT

> ONE SEAMLESS WATCHING EXPERIENCE

< READY FOR THE FUTURE
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CANALH AGGREGATION IMPLEMENTATION SUCCESS
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WIN
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WIN FOR CANAL+

UNIQUE AND
NON-REPLICABLE
VALUE PROPOSITION

LI




WIN FOR US: AS MUCH CONTENT AS YOU CAN DREAM OF IN ONE PLACE

READY TO CHIC THINGS UP

A NETFLIX SERIES
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WIN FOR CANAL+ PARTNERS

UNIQUE

BROAD PARTNERSHIP




IMMEDIATELY REACHING CANAL+ SUBSCRIBERS

® O <% LARGE

ity

CANALT

SUBSCRIBER
BASE

% LOYAL

< EAGER FOR CONTENT

% READY TO PAY

= DIFFICULT TO REACH
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W CANAL Accueil

CINEMA

Continuer la lecture

Disclaimer - Saison 1
Episode 2: |

LEVERAGING CANAL+ PLATFORM TO PROMOTE PARTNERS' CONTENT

En direct Programme TV Chaines & Apps Mes vidéos

Wl

S’k- ﬂhr.

UNE CREATION CANAL+

IMAGNEE PAR FARY & PANAYOTIS PASCOT

L@UPS
[GAROUS

Nouveaux épisodes

DOCUM

SERIES ENTAIRES

The Fortress - Saison 1
Episode 2 : Risque de pénurie

Le Parrain Industry - Saison 2
Film Suspense Episode 4 : |l y a des femmes ..

Du ciné fraichement arrivé

CANAL+

REGULAR HOME INTERFACE
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CINEMA SERIES SPORT  JEUNESSE DOCUM _ DIVERTIS INFO MUSIQUE  ADULTE
ENTAIRES SEMENT
Continuer la lecture
X
JEUNE
:GOLRI
. CANAL+
Jeune et golri - Saison 1 Pédé Paumé - Saison 1 Mignonnes The White Lotus - Saison 1 Le magnifique Warrior - Saison 1 Tom-T
Ep 3: La guerre est déclarée Ep 4 : Doux comme un agneau Film Comédie dramatique Ep 3 : Le mystére primate Film Comédie Ep 1: Un oignon qui dérange Ep 51:

Du ciné fraichement arrivé Cinéma

FINIoe
F1INEDE
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At
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LE NOUVEAU SERVI E DE STREAMING
EST DEJA DISPONIBLE SUR CANAL+T

mGI

MAX LAUNCH HOME INTERFACE




UNIQUE RELATIONSHIP WITH STREAMING PLATFORMS

y

"And | am also thrilled with
our partnership with CANAL+,
so we're very excited to

be here in Venice together"

TED SARANDOS, Netflix Co-CEO

-

"We're thrilled with CANAL=.

We couldn’'t be prouder to be

in the partnership and we want
fo provide our content

fo as many French viewers

as possible."

TIM COOK, Apple CEO




WIN FOR CONSUMERS

THE BIGGEST WIN
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OUR SUBSCRIBERS: THEY LOVE IT

2> MOST COMPREHENSIVE CONTENT OFFERING

INCREDIBLE CONTENT TOGETHER
WITH WORLD-LEADING PLATFORMS

» SEAMLESS INTEGRATION EXPERIENCE
ALL IN ONE PLACE

<2 COMPETITIVE PRICE PROPOSITION
ATTRACTIVE BUNDLE PRICE



THE DESTINATION
OF CHOICE

FOR CONSUMERS

LN




INTRODUCTION INTRODUCTION

MARKET MARKET
VALUE PROPOSITION VALUE PROPOSITION
SPORTS SPORTS
SUPER-AGGREGATION SUPER-AGGREGATION

WIDEST REACH 4= =) WIDEST REACH



JACQUES
DU PUY

CANAL+ GROUP DEPUTY CEO
CANAL+ INTERNATIONAL PRESIDENT
MANAGEMENT BOARD MEMBER
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MAKING OUR OFFER

AS WIDELY ACCESSIBLE
AS POSSIBLE




ACCESS TO 100% OF HOUSEHOLDS IN OUR MARKETS

MOST COMPREHENSIVE SET OF BROADCASTING
AND OVER-THE-TOP TECH INFRASTRUCTURE

¥

|
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UNIQUE DIGITALIZATION STRATEGY

CANAL+T
PLATFORM

BRAND

ACCESSIBLE TO

100+

OF OUR SUBSCRIBERS

FREE

FOR ALL SUBSCRIBERS
WITH SET-TOP-BOX

STANDALONE

FOR OTT SUBSCRIBERS

SIMILAR

OFFER & CONTENT
AS TRADITIONAL OFFER

VS

OTHER PAY
TV PLAYERS

DIFFERENT

BRANDS

ACCESSIBLE FOR FREE TO

PREMIUM

SUBSCRIBERS

(0]

NO POSSIBILITY
TO BUNDLE

DIFFERENT

OFFERS & CONTENT




€80

€2

SUBSCRIPTION PACKAGES COVERING ALL KEY CUSTOMER SEGMENTS ACROSS GEOGRAPHIES

FRANCE

CANAL+ FRIENDS & FAMILY

CANAL+* SPORT

CANAL+ CINE SERIES
CANALYT & PASS COUPES D'EUROPE

CANAL+

CANAL+ LA CHAINE EN LIVE

POLAND IVORY COAST VIETNAM

EXTRA+ MORE SPORT & MOVIES

RELAX+ MORE SPORT & MOVIES
ENTRY+ MORE SPORT & MOVIES

EVASION+
EXTRA+ SUPERSPORT

RELAX+ SUPERSPORT

ENTRY + SUPERSPORT
EXTRA+ SERIES & MOVIES

RELAX+ SERIES & MOVIES
ENTRY + SERIES & MOVIES K+ FULL

K+ FULL & HBP GO & FPT

ENTRY + K+ EASY



MULTI-CHANNEL PAY TV COMMERCIAL DISTRIBUTION

RETAIL STORES ONLINE CONTACT SMART TV, OIT INTERNET SERVICE
DISTRIBUTION CENTERS DEVICES PROVIDERS

e




INTRODUCTION INTRODUCTION

MARKET MARKET
VALUE PROPOSITION VALUE PROPOSITION
SPORTS SPORTS
SUPER-AGGREGATION SUPER-AGGREGATION
WIDEST REACH WIDEST REACH

FRANCE &= = FRANCE



CHRISTOPHE
PINARD-LEGRY

CEO CANAL+ FRANCE




ZOOM ON FRANCE




CANAL+ IN FRANCE: STRONG RECOVERY AND STILL UNTAPPED POTENTIAL

CANAL+

CONTINUED
SUBSCRIBER GROWTH

SINCE 2019

FRANCE MARKET PENETRATION OF

PAY TV & SVOD OFFERS
35%
CLEAR COMPETITIVE
2016 2024 ADVANTAGES

TO DRIVE FUTURE GROWTH




CLEAR COMPETITIVE ADVANTAGES TO DRIVE FUTURE GROWTH IN FRANCE

UNMATCHED CONTENT OFFER

THE MOST COMPREHENSIVE OF THE MARKET

ATTRACTIVE COMMERCIAL OFFERS

COVERING ALL SEGMENTS, WITH ATTRACTIVE COMMERCIAL PACKAGES

EXTENSIVE DISTRIBUTION NETWORK

THE LARGEST DISTRIBUTION FOOTPRINT IN FRANCE

+ + +




AN UNMATCHED CONTENT OFFER

SPORTS MOVIES SERIES

ANATOMIE
D'UNE
CHUTE

N * {&?& |
a. CANALT
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CANAL+ &itv+ £
CANAL+ CANAL+ CANAL+ CANALI+ CANAL+ CANAL+T CANALT*T CANAL+ CANAL¥F POLAR+ PI.‘A:;TE\ +
CINEMA(S) SPORT FOOT DOCS KIDS| “

NETFLIX 14(0 ), ¢ gtv+ Churamount + SN SPORTS *UROSPORT




ALL MARKET SEGMENTS COVERED, WITH FOCUS ON MID-MARKET TO PREMIUM

CANALF

80€ FRIENDS & FAMILY
CANAL+
SPORT
CANAL+
40€ CINE SERIES
30€ CANAL+
20€
CINE+
10€

TV+

ENTRY MARKET MID-MARKET SPECIALIST PREMIUM MULTI-GENRE



COMMERCIAL PACKAGES: HIGH ARPUS ON PREMIUM OFFERS

CANALT CANALT CANALT CANAL+T
CINE SERIES SPORT FRIENDS & FAMILY

CANAL+ CANAL+ CANAL+ CANAL+ CANAL+ CANAL+ CANAL+ CANAL+ CANAL+
CANAL+ CANAL+ CANAL+ CANAL+ CANAL+ CANAL+ CANAL+ CANAL+ CANAL+ CANAL+
SERIES KIDS SERIES KIDS SERIES KIDS
CANAL+ CANAL+ CANAL+ CINE+ CANAL+ CANAL+ CANAL+ CINE SERIES
DOCS DOCS CINEMA(S) OCS DOCS SPORT
PASS COUPES  MULTISPORTS +
; Ik =2L0Y)
e Qv+ Samownt+ CANAL+
StVv+ aramournt ,
Stv+  Swamown+ SPORT
NETFLIX mMEX

(=Y sporrs »~UROSPORT

. OPTION + 19€99/MONTH




BEST VALUE FOR MONEY FOR SUBSCRIBERS

CANAL+T
CINE SERIES MARKET PRICE

CANAL+ CANAL+ CANAL+

CANAL+ CANAL+ CANAL+ 4 O € 98
E
SERIES ibs IMONTH

CANAL+ CANAL+ CINE+

DOCS CINEMA(S) OCS I
@tv+  Puamount+
41€..

NETFLIX mM@EX /MONTH

SUBSCRIBING

_ 82¢€.. TO ALL SERVICES
/MONTH INDIVIDUALLY




PROVEN SUCCESS AT ATTRACTING YOUNGER AUDIENCES

X2

SUBSCRIBERS
CANAL+ | @tv+ | CINEF | UNDER 26 YEARS OLD
o OVER LAST 1.5 YEARS

|9€ 99//\/\$ 500+«
'SANS ENGAGEMENT SUBSCRIBERS

UNDER 26 YEARS OLD
TODAY

‘T:‘lﬂl."E 1110 QI ——

SAISON 2




STRONG LOYALTY OF CANAL+ SUBSCRIBERS

85%

OF CANAL+ SUBSCRIBER BASE
WITH A COMMITMENT CONTRACT

46%

OF SUBSCRIBERS
LOYAL TO CANAL+

FoRoveR 10 YEARS

25%

OF SUBSCRIBERS
LOYAL TO CANAL+

FORoVER 20 YEARS




DIRECT SALES

EXTENSIVE D-TO-C DISTRIBUTION NETWORK

INDUSTRIAL PARTNERS
(ISP, SMART TV, OTT DEVICES...)

’

bouygue

TELECOM

SFR

@LG PHILIPS

4. Hisense
‘o

RETAILERS

ger
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boulanger



CANAL-+ ONLY SUBCRIPTION PACKAGE AVAILABLE IN STORE

DEJA SUR CANAL+

EN FEVRIER
DEJASUR

ECTION

= LE MEILLEUR MATCH
DU MERCREDI

3,000 POINTS OF SALE THROUGH PARTNERS

\__J
@ ﬁ - SFR free [ 4
boulanger bouygues




INTRODUCTION INTRODUCTION

MARKET MARKET
VALUE PROPOSITION VALUE PROPOSITION
SPORTS SPORTS
SUPER-AGGREGATION SUPER-AGGREGATION
WIDEST REACH WIDEST REACH
FRANCE FRANCE

AFRICA €= =) AFRICA



DAVID
MIGNOT

CEO CANAL+ AFRICA




ZOOM ON AFRICA







THE AFRICAN MARKET

IS UNIQUE

7/



DEMOGRAPHY

FROM 1.2eN TODAY
TO 28N BY 2050

40

OF SUB-SAHARAN
POPULATION UNDER
15 YEARS OLD

A STRUCTURALLY GROWING MARKET

ELECTRIFICATION

+40M ELECTRIFIED
HOUSEHOLDS BY 2028

33

OF ELECTRIFIED
HOUSEHOLDS
IN 2024

\

GDP GROWTH

+4.5% P.Y.
OVER 2024-2028

1.9«

PER CAPITA/
PER YEAR

1.6«

PER CAPITA/
PER YEAR

2024 2028



A COMPLEX ENVIRONMENT TO OPERATE IN

LOW BANKING PENETRATION

BROADBAND

HIGHLY DIVERSE CULTURAL
AND LINGUISTIC REGION




E- UNIQUE COMMERCIAL
SKILLS AND ASSETS

DEVELOPED FOR OVER 30 YEARS
TO ADDRESS THE AFRICAN MARKET




UNIQUE COMMERCIAL SKILLS AND ASSETS DEVELOPED FOR OVER 30 YEARS
TO ADDRESS THE AFRICAN MARKET

ACCESSIBLE PRICING

TO ADDRESS ELECTRIFIED HOUSEHOLDS AS A MASS-MARKET




ALL MARKET SEGMENTS TARGETED WITH ATTRACTIVE CONTENT AND PRICING

PREMIUM
€15 PREMIUM GENERALIST

€75

o MID-MARKET FOOTBALL EVASION 4+

MASS R
FCA/mth
MARKET e NI - & CANAL+
+ 310 CHANNELS PLATFORM
+ 235 CHANNELS CANAL+  CANAL+|SPORTH INCLUDED
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UNIQUE COMMERCIAL SKILLS AND ASSETS DEVELOPED FOR OVER 30 YEARS
TO ADDRESS THE AFRICAN MARKET

GLOBAL AND LOCAL CONTENT STRATEGY

TO ADDRESS CULTURAL AND LANGUAGE DIVERSITY AS WELL AS
DEMAND FOR MAINSTREAM




AGGREGATING A UNIQUE PORTFOLIO OF GLOBAL MAINSTREAM IP

US MAJORS CONTENT SPORTS INTERNATIONAL

X, CHANNELS

® ©

SERR
Premier CHAMPIONS

League LEAGUE' FTRACE] | | M0

Ushuvaia SVYEY




ALONGSIDE TAILOR-MADE LOCAL CONTENT
UNLOCKING THE POTENTIAL OF AFRICAN CREATIONS

30 CHANNELS DESIGNED FOR AFRICA LOCAL CONTENT PRODUCTION EMPOWERMENT OF LOCAL TALENTS
CANAL+ CHANNELS IN 10 LANGUAGES, -4,000H OF CONTENT PRODUCED AND LOCAL TALENTS AWARDED

INCLUDING IN LOCAL LANGUAGES SUCH AS WOLOF, COMMISSIONED PER YEAR FOR AFRICA IN INTERNATIONAL FILM COMPETITIONS
LINGUALA, KINYARWANDA, MALAGASY B

AFRICAN ORIGINAL SERIES

CANAL+ CANAL+ CANAL+ CANAL+
CINEMA(S) FAMILY - | ELLES |
CANAL+  CANAL+  CANAL+ CANAL+ Vikh:as
DR ACTION XOBBEE DHANGAA
CANAL+ CANAL+ CANAL+ CANAL+
SPORT POP| ALd 1 NOOVEELAA
THEMATIC CHANNELS

(@

ZACU

ENTERTAINMENT

SUN
o M
NOLIYWOO[Sv  JVOIRE wNathan( +%

CREATING A VIRTUOUS CIRCLE FOR THE
AFRICAN AUDIOVISUAL INDUSTRY

CANAL+
UNIVERSITY

NOLIYWOO[" v <}BENIN cuisines

EPIC

Novegosy  ZACL

PASSION

ADDRESSING DIASPORAS NOLLYWOOTI") £L42 o




UNIQUE COMMERCIAL SKILLS AND ASSETS DEVELOPED FOR OVER 30 YEARS
TO ADDRESS THE AFRICAN MARKET

STRONG BRAND & MARKETING

TO SUSTAIN BRAND AWARENESS AND IMAGE WHILE BUILDING
PROXIMITY WITH CUSTOMERS




STRONG BRAND AWARENESS AND IMAGE WHILE BUILDING PROXIMITY WITH CUSTOMERS

f
2 & L)

C—-hl

BRAND AWARENESS ON AVERAGE IN 12 OF THE MAIN
AFRICAN MARKETS IN WHICH CANAL+ OPERATES




UNIQUE COMMERCIAL SKILLS AND ASSETS DEVELOPED FOR OVER 30 YEARS
TO ADDRESS THE AFRICAN MARKET

EXTENSIVE DISTRIBUTION NETWORK

TO ENSURE MARKET COVERAGE AND GO-TO-MARKET SUCCESS




EXTENSIVE DISTRIBUTION NETWORK

- — z e
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L ¥ N ~ b ol Sy
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COUNTRIES . =t 1 e e NN
CANAL+ STORES DIGITAL PAYMENT OUTDOOR TEAMS

17,000

POINTS OF SALE

300

DISTRIBUTION

PARTNERS

&

RENEWAL TECHNICIANS CALL CENTRES
POINTS OF SALE



THIS HAS LED TO

TREMENDOUS GROWTH

AND A UNIQUE

POSITION




STRONG GROWTH AND UNIQUE POSITION

SUBSCRIBER BASE,
END OF PERIOD

2010

2023

INNYPAVRRSD,

ACTIVE

*

g

+80.I%

CANAL+ SUBSCRIBER BASE CAGR
FOR AFRICA & ASIA SEGMENT

OVER 2021-2023

-9 0«
PENETRATION

IN ELECTRIFIED HOUSEHOLDS

-390«
AUDIENCE SHARE

OF IN-HOUSE CHANNELS




LEVERAGING OUR FOOTPRINT TO DEVELOP A NEW FTTH LINE OF BUSINESS

Group Vivendi Africa
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o
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CANAL+ I ‘g

Excluding MultiChoice
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INTRODUCTION INTRODUCTION

MARKET MARKET
VALUE PROPOSITION VALUE PROPOSITION
SPORTS SPORTS
SUPER-AGGREGATION SUPER-AGGREGATION
WIDEST REACH WIDEST REACH
FRANCE FRANCE
AFRICA AFRICA

GLOBAL EXPANSION 4= =) GLOBAL EXPANSION



GROWING OUR
INTERNATIONAL
PRESENCE

i = ¢




ORGANIC

MEA
A5+
TRANSACTIONS
SINCE 2015

GROWING OUR INTERNATIONAL PRESENCE

PRODUCTION

CONTENT & CHANNELS

Plan CANAL+ ORIGINAL MANCALA
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MNathan .-I-. ZAG) A ~°V9908y

\ LAILAPS FILMS
i A STUDIOCANAL COMPANY

RED
babu

opus/Jfilm
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AZ4NVOIRE ROK

ROIK2
PULAAGU >MANDEKA
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&
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BIRDIEPICTURES URBAN MYTH FILMS

@ ZACU

DISTRIBUTION

CANAIL+ CANAL+¥' omm.o

GUINEE NIGER

CANAL+ CANAIL+ CANAL+

RWANDA CONGO PLATFORM

in 30 + countries

SPI / O Viu

MurLTiICHOICE

IIIIIIIIIIIIII

KINOSWIAT > viaplay

CANAL+* TELECOM

T -
THEMA £% M7 GROUP &
A CANAL+ COMPANY " A CANAL+ COMPANY SUTH FILMWORKS




GROWING OUR INTERNATIONAL PRESENCE

30

COUNTRIES

6

SUBSCRIBERS
OUTSIDE FRANCE

~-40%

OF SUBSCRIBERS
OUTSIDE FRANCE

2016 2023

. -




GROWING OUR INTERNATIONAL PRESENCE

30

COUNTRIES COUNTRIES
6. | 16.
SUBSCRIBERS SUBSCRIBERS
OUTSIDE FRANCE OUTSIDE FRANCE
% | -60°
-40% | -60%
OF SUBSCRIBERS OF SUBSCRIBERS
OUTSIDE FRANCE OUTSIDE FRANCE

2016 2023
. —




52

COUNTRIES

16w

SUBSCRIBERS
OUTSIDE FRANCE

~-60%

OF SUBSCRIBERS
OUTSIDE FRANCE

2023

g

GROWING OUR INTERNATIONAL PRESENCE

STRONG
INTERNATIONAL
BRAND AWARENESS




INTRODUCTION INTRODUCTION

MARKET MARKET
VALUE PROPOSITION VALUE PROPOSITION
SPORTS SPORTS
SUPER-AGGREGATION SUPER-AGGREGATION
WIDEST REACH WIDEST REACH
FRANCE FRANCE
AFRICA AFRICA
GLOBAL EXPANSION GLOBAL EXPANSION
SCALE SCALE

SUBSCRIBER BASE 4= =) SUBSCRIBER BASE



AMBITION TO REACH 50 TO 100M SUBSCRIBERS

-30-100.

S viaplay SUBSCRIBER TARGET

4.8m SUBSCRIBERS
29.3%
1ST shareholder @ A\ I U

13m SUBSCRIBERS

37.2%

My |] - 2ND shareholder

rrrrrrrrrrrrrr PATH-TO-CONTROL
15.7m SUBSCRIBERS
45.2%
1ST shareholder
MANDATORY
TAKEOVER OFFER

2024

2023

muLTIEHﬂI[E

IIIIIIIIIIIIII

Parhc:pahon

2020

z2 7M

____——— ~2 5 SUBSCRIBERS
- M

l 5 z2 OM SUBSCRIBERS
y M SUBSCRIBERS

SUBSCRIBERS




VIAPLAY

4.8,

SUBSCRIBERS

29.3. «

STAKE IN PLAY L

/1,';'\‘\‘
7 IR

AP et

>

AViaplay ORIGINAL

CANAL+ B
o viaplay B ’




MULTICHOICE

e

MuULTICHOICE

IIIIIIIIIIIIII

BRANDS

showmay:
€2 O 8 BN -
REVENUES > SuperSport
348.
OPERATING PROFIT

AS OF FULL YEAR 2024



CREATING

A CHAMPION
FOR AFRICA ON
THE GLOBAL STAGE
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VIU
@ ‘

13+

PAYING
SUBSCRIBERS

62.

MONTHLY
ACTIVE USERS

CANAL+ [
AOviv B




GLOBAL ADVERTISING ECOSYSTEM

400

MAU GLOBALLY

191

COUNTIRIES




D) DAILYMOTION

AD-TECH
SOCIAL VIDEO B2B VIDEO PROGRAMMATIC
PLATFORM PLAYER PLATFORM

5000. 90.. CONNECTED

PUBLISHERS & CREATORS FRENCH PUBLISHERS TO ALL MAJOR BUYERS




INTRODUCTION INTRODUCTION

MARKET MARKET
VALUE PROPOSITION VALUE PROPOSITION
SPORTS SPORTS
SUPER-AGGREGATION SUPER-AGGREGATION
WIDEST REACH WIDEST REACH
FRANCE FRANCE
AFRICA AFRICA
GLOBAL EXPANSION GLOBAL EXPANSION
SCALE SCALE
SUBSCRIBER BASE SUBSCRIBER BASE

CONTENT 4= =) CONTENT



ANNA
MARSH

s CANAL+ GROUP DEPUTY CEO
v STUDIOCANAL CEO
MANAGEMENT BOARD MEMBER
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SCALING

CONTENT

PRODUCTION AND DISTRIBUTION



OUR CONTENT PRODUCTION AND DISTRIBUTION BUSINESS

FEATURE TV SERIES CATALOGUE

FILMS

IDGET JONES S
| H A ,‘ B M

CREATED BY
RUSSELL T DAVIES

YEARSNIYEARS

5

-

5

Every minute l N
counts.

__I:.—' N f !

FROM THE DIRECTOR OF BROOKLYN




A STRATEGIC BUSINESS
FOR CANAL-T




SIGNIFICANT MARKET OPPORTUNITY

+22%

ADMISSIONS

986.

ADMISSIONS

€7.2BN
BOX OFFICE

2023

g

FRANCE
180.

ADMISSIONS
€1.3BN BOX OFFICE

GERMANY
96

ADMISSIONS
€929M BOX OFFICE

NETHERLANDS

31

ADMISSIONS
330M<€ BOX OFFICE

UK
124.

ADMISSIONS
£980BN BOX OFFICE

POLAND
SO0w

ADMISSIONS
240M<€ BOX OFFICE




WORKING WITH A WIDE RANGE OF PARTNERS GLOBALLY




WORKING WITH A WIDE RANGE OF PARTNERS GLOBALLY

CANAL-T




MUTUALLY BENEFICIAL RELATIONSHIP

CANAL+

> ACQUIRING SUBSCRIBERS

AND DRIVING LOYALTY

EX

INTERNALISING MARGINS

ON CONTENT PRODUCTION AND DISTRIBUTION

EX

REDUCING DEPENDENCY

ON THIRD-PARTY CONTENT PROVIDERS




SCALING CONTENT

RAMPING UP PRODUCTION CAPABILITIES

BENEFITING FROM CANAL+ AND PARTNERS' GROWTH




18

COUNTRIES

GLOBAL PRODUCTION AND DISTRIBUTION BUSINESS BUILT IN A DECADE

PRODUCTION
COMPANIES

8

DISTRIBUTION
COMPANIES

FILMS
PRODUCED/YEAR

~-80

TV SERIES
PRODUCED/YEAR

OF UNSCRIPTED
TV SHOWS
PRODUCED/YEAR

LEADING

INDEPENDENT
THEATRICAL DISTRIBUTOR
IN EUROPE & THE UK



FOOTPRINT AND CAPABILITIES BUILT THROUGH TARGETED INVESTMENTS AND M&A

PRODUCTION
babu
\Q\P\W‘Vi LAILAPS FILMS
% ;& ko

SUNNYMARCH

URBAN MYTR HILS m(

@ STUDIOS
N

RED thepicture
epicturecompany
N (
- ZACU
A E e

BIRDIEPICTURES BLUREAL

opus/7film
STRONG

TEL/ISoI) J\A Productions

DISTRIBUTION

DUTCH FILMWORKS

KINOSWIAT

A CANAL+ COMPANY

OPTIMUM
RELEASING

A STUDIO [BENEE COMPANY

N

KINOWELT
~

CATALOGUE

matrs -Lf:;:\

F I L M S

zoetrope films .

studio

DEG

= mmw

%
2z
PAN-EUROPEENNE fglOEBRO(

f;; , / q A
Nord-Ouest FILMS

QUAD



SCALING CONTENT

RAMPING UP PRODUCTION CAPABILITIES

BENEFITING FROM CANAL+ AND PARTNERS' GROWTH

TV SERIES
FEATURE FILMS




LOW RISK BUSINESS MODEL ON TV SERIES

PRODUCTION DISTRIBUTION

LOW RISK MARGIN MARGIN
80% + SECURED ADDITIONAL

or NET BUDGET MARGIN MARGIN
PRE-FINANCED EARNED rurouct DISTRIBUTION

sy COMMISSIONER o PRODUCTION ~TERRITORIES

NOT ACQUIRED
sy COMMISSIONER




HIGH-BUDGET PRODUCTION IN ENGLISH AND WITH A GLOBAL REACH

MEDIASET+

prime video e]:
)

R
xR0 N
********** *

I
***********

DISTRIBUTION IN MORE THAN 110 TERRITORIES WORLDWIDE



DISTRIBUTION THROUGHOUT TERRITOIRIES WORLDWIDE

MULTICHOICE

CANALE - Ve CANALY canat+ Sky

DISTRIBUTED IN DISTRIBUTED IN ALMOST  DISTRIBUTED IN
27 TERRITORIES 100 TERRITORIES 115 TERRITORIES



DEEP EXPERIENCE WORKING WITH TOP-TIER STREAMING PLATFORMS AND BROADCASTERS

e T o S b

O

LS

prime video
v7

NETFLIX prime video

v




SCALING CONTENT

RAMPING UP PRODUCTION CAPABILITIES

BENEFITING FROM CANAL+ AND PARTNERS' GROWTH

TV SERIES
FEATURE FILMS




DECADES OF SUCCESS
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‘Perhaps the most beloved holiday romantic movie of all time
A=

“‘Warm, bittersweet “Irresistible™  “Impossibly attractive
and hilarious” '-'-‘ .
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MANAGING RISK AND REWARD

AN LENL CARA /1//(")2{/{ ///t/;{.[/ /Jyz
CULAN HEADEY CUoWO JEO¥  BASSETT GHANITT/

STRONG PRE-SALE MODEL

70%

OF NET BUDGETS COVERED THROUGH PRE-SALES
BEFORE PRODUCTIONS BEGAN

FOR ENGLISH-LANGUAGE FILMS IN 2024

M

AARISA ABELA i KALEY CUOCO DAVID OYELOWO

AMY WINEHOUSE =

wr

MAXIMIZING UPSIDE

-S130w

CUMULATIVE BOX OFFICE RECEIPTS

30% +

AVERAGE ROI ON NET BUDGET INVESTMENTS

FOR ENGLISH-LANGUAGE FILMS SINCE 2021

TALK

TO THE

DEAD:

PAY THE



USING DATA TO INFORM CREATIVE CHOICES

After release Before production

DID THE IS THERE AN
AUDIENCE LIKE AUDIENCE

THE FILM? FOR THIS FILM?

Before release During production

WH O ’S TH E TPgSnTEgODucnow
SPECIFIC DOES
AUDIENCETO THE STORY

TARGET? APPEAL?



NETWORK OF TOP OR RISING TALENT BOTH INTERNATIONALLY AND LOCALLY




AWARD® NOMINEE 'AcADEMVAWAnnf., OMINEE

~ ANDREW
" GARFIELD

Every minute
counts

IN
TIME

FROM THE DIRECTOR OF BROOKLYN |

WE LIVE IN TIME

FLORENCE PUGH
& ANDREW GARFIELD

UP AND COMING FEATURE FILM SLATE

HUNTINGTON
MARGARET QUALLEY,
GLEN POWELL

& ED HARRIS

COLD STORAGE
JOE KERRY,

LESLEY MANVILLE

& LIAM NEESON

WRITTEN BY DAVID KOEPP

CONTROL

JULIANNE MOORE
& JAMES MCAVOY

PRESSURE
ANDREW SCOTT,
KERRY CONDON,
BRENDAN FRASER



SCALING CONTENT

RAMPING UP PRODUCTION CAPABILITIES

BENEFITING FROM CANAL+ AND PARTNERS' GROWTH

ACCELERATING IP DEVELOPMENT

I WITH POTENTIAL FOR LOCAL AND GLOBAL FRANCHISES
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LEVERAGING OUR CATALOGUE

REBOOT & REMA

i 1997/.

NEW YORK CITY IS A

1 NE

SR WALLED MAXIMUM SECURITY PRISON.
BRfA«m\aaur IS IMPOSSIB
E BREAKING mkw;Am. 7

“Utter perfection”  Fhkkk  “Adelicious delight”

Peter Bradshaw - THE GUARDIAN RADIO TIMES DAILY EXPRESS

KThkKxk “Ablackly comic gem” H kK Kk

TIME 0UT EMPIRE THE INDEPENDENT

ILER

STALLONE

KURT RUSSELL  LEE VAN CLEF - ERNEST BORGNINE - DONALD PLEASENCE

JOHN CARPENTER'S

ESLAPErrom o5 =
NELW YORK F

A DEBRA HILL ronucron

Directed by Robert Hamer

g L B T NS e
SRl Ll SR

© ung KURT RUSSELL - LEE VAN CLEEF - ERNEST BORGNINE - DONALD PLEASENCE - ISAAC HAYES




LEVERAGING BOOKS

LITERARY ADAPTATION

®

STUDIOCANAL
STORI=S

The most

PrREGCOUS
FCARGOES

cted by Academy Aw wir

MlCHEL HAZ/\NAVICIUS




SCALING CONTENT

RAMPING UP PRODUCTION CAPABILITIES

BENEFITING FROM CANAL+ AND PARTNERS' GROWTH

ACCELERATING IP DEVELOPMENT

WITH POTENTIAL FOR LOCAL AND GLOBAL FRANCHISES

GROWING OUR CATALOGUE

I ONE OF THE STRONGEST LIBRARIES WORLDWIDE
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-9,400

TITLES

FROM 6 o

COUNTRIES
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ONE OF THE STRONGEST LIBRARIES WORLDWIDE

¢
: 2
A ‘\ o
l"
.

:

OSCAR-WINNING
TITLES

OSCARS

PALME D'OR-
WINNING

TITLES

LIBRARY
WORLDWIDE
OF EUROPEAN
FEATURE FILMS

INVESTED OVER 7 YEARS
FOR RESTORATION OF
1,000+ CLASSIC TITLES

A FILM BY JEAN-LUC GODAR
BACK IN CINEMAS
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DIVERSIFIED AND RECURRING REVENUES

+ TRADITIONAL MEDIA RIGHTS
+ MERCHANDISING

T+ GAMING
“+ EXPERIENCES & STAGE SHOWS
‘* BRAND PARTNERSHIPS

+ CLIP LICENSING
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OUR KEY SUCCESS FACTORS

9 OPERATING ACROSS THE

ENTIRE CONTENT VALUE CHAIN
WITH FIRST-CLASS CAPABILITIES

PROFITABLE AND GROWING

PERFECT BALANCE BETWEEN SCIENCE
AND CREATIVITY

VIRTUOUS RELATIONSHIP

WITH CANALT
CONNECTING WITH WHAT AUDIENCES LIKE
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INTRODUCTION INTRODUCTION

MARKET MARKET
VALUE PROPOSITION VALUE PROPOSITION
Y {o] § Y {o] §
SUPER-AGGREGATION SUPER-AGGREGATION
WIDEST REACH WIDEST REACH
FRANCE FRANCE
AFRICA AFRICA
GLOBAL EXPANSION GLOBAL EXPANSION
SCALE SCALE
SUBSCRIBER BASE SUBSCRIBER BASE
CONTENT CONTENT
FINANCE € = FINANCE




AMANDINE
FERRE

CANAL+ GROUP CFO &
IN CHARGE OF CSR
MANAGEMENT BOARD MEMBER



RESILIENT

SESST mooe




I-I“l -I

A SIGNIFICANT SHARE
OF OUR REVENUES
IS RECURRING

NOT SUBJECT TO POTENTIAL VOLATILITY




2021

SIGNIFICANT SHARE OF RECURRING REVENUES

2022

2023

Subscriptions

Advertising,

content sales and other

80

OF TOTAL

GROUP REVENUES
FROM SUBSCRIPTION
AVERAGE 2021-2023



SUBSCRIPTION
COMMITMENT

85

OF RETAIL
SUBSCRIBER BASE

ON A1 OR 2-YEAR
COMMITMENT

IN FRANCE & POLAND

e

SIGNIFICANT SHARE OF RECURRING REVENUES

SATELLITE
SUBSCRIBERS

'5 0%

LESS CHURN
COMPARED TO
OVERALL SUBSCRIBER
BASE IN FRANCE

)

MULTI-CONTENT
VALUE PROPQOSITION

STEADY

REVENUES

DURING COVID-19
PANDEMIC AND
HOLLYWOOD STRIKE

CANAL+

LIBRARY
NRTINTIN

9400

TITLES IN

STUDIOCANAL

LIBRARY PROVIDING A
RECURRING SOURCE OF
LICENSING REVENUES

STUDIOCANAL

A CANAL+ COMPANY



' SUCCESSFUL EXTENSION

TO OTT

THE ANTIDOTE TO THE "DECAY RATE"
SUFFERED BY COMPETITORS




' SIGNIFICANT GROWTH

OVER THE PAST YEARS

L
-




STRONG GROWTH MOMENTUM ON KEY FINANCIALS

+0%..

SUBSCRIBERS

FY2I FY22 FY23 Hl“”

7/



STRONG GROWTH MOMENTUM ON KEY FINANCIALS

+3%..

REVENUES

g



STRONG GROWTH MOMENTUM ON KEY FINANCIALS

6.8% 7.4% 7.6%

OF REVENUES OF REVENUES OF REVENUES

+8%..

EBITA

FY 2] FY22 FY23

7/
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CONTINUED GROWTH

IN HY24




CONTINUED GROWTH MOMENTUM

+3%..

SUBSCRIBERS

HY23 HY24 H”m




SUBSCRIBER SEASONALITY

- i

FY22 HY23 FY23 HY?24 H”m

End Dec. 2022 End June 2023 End Dec. 2023 End June 2024

7/
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STRONG LEVEL OF EBITA MARGIN MAINTAINED

908% HY24
EBITA MARGIN

HY23 HY24 H”m




SOLID FUNDAMENTALS

ACRQOSS BUSINESS SEGMENTS




SOLID FUNDAMENTALS ACROSS BUSINESS SEGMENTS

DISTRIBUTION AND OTHER
CANALF  CANALT Sty CANALt gVd K4 CANAL DAILYMOTION THEM A vCuxmera
17.4. 9.5. -
SUBSCRIBERS SUBSCRIBERS
(65% OF TOTAL) (35% OF TOTAL)
€4.6.. €1.0.. €0.7..
REVENUES REVENUES REVENUES
(75% OF TOTAL) (16% OF TOTAL) (11% OF TOTAL)
€201. €212. €59.
EBITA EBITA EBITA
(43% OF TOTAL) (45% OF TOTAL) (13% OF TOTAL)

FIGURES AS OF FY23



PPPPPP

SUBSCRIBERS

17.4m

AS OF END FY23

+ 5 % P.Y.

FY21-23 CAGR

EUROPE SEGMENT: FY21-23 FINANCIALS

REVENUES

€4.65n

AS OF FY23

+ 2 % P.Y.

FY21-23 CAGR

EBITA

€201m

AS OF FY23

4.3%

FY23 MARGIN

™
L



EUROPE

PPPPPP

SUBSCRIBERS

17.0m

AS OF HY24

+ 0%
VS HY23

EUROPE SEGMENT: HY24 TRADING UPDATE

REVENUES

€2.4:n

AS OF HY24

+9%

VS HY23

EBITA

€178m

AS OF HY24

7.4%

HY24 MARGIN




AFRICA & ASIA SEGMENT: FY21-23 FINANCIALS

RRRRRRRRRRRR

SUBSCRIBERS REVENUES EBITA

O.5m €1.0:n €212m

AS OF FY23 AS OF FY23 AS OF FY23

+7% P.Y. +8% P.Y. 2];2%

FY21-23 CAGR FY21-23 CAGR FY23 MARGIN




AFRICA & ASIA SEGMENT. HY24 TRADING UPDATE

AFRI!A ! A!!!

RRRRRRRRRRRR

SUBSCRIBERS REVENUES EBITA
A 327 oAbl

+8% +0% 21.6%

VS HY23 VS HY23 HY24 MARGIN




CONTENT PRODUCTION, DISTRIBUTION AND OTHER SEGMENT:

FY21-23 FINANCIALS

DISTRIBUTION AND OTHER

DAIYMOTION T H E M A vOrxmmpia

REVENUES EBITA

€713 m €59m
AS OF FY23 AS OF FY23

'|'.I% 803%

FY21-23 CAGR FY23 MARGIN




CONTENT PRODUCTION, DISTRIBUTION AND OTHER SEGMENT:

HY24 TRADING UPDATE

DISTRIBUTION AND OTHER

DAIYMOTION T H E M A vOrxmmpia

REVENUES EBITA

- €333m €21m
- AS OF HY24 AS OF HY24

+10% 6.3%

VS HY23 HY24 MARGIN




PROFITABILITY ACHIEVED THROUGH

COST DISCIPLINE




PROVEN TRACK RECORD ON COST REDUCTION

COST COST
CUTTING PLAN SAVINGS
FRANCE OPERATIONS e

e | G0
on o COST BASE

€575m




COST DISCIPLINE ACROSS OUR BUSINESSES

Group Vivendi Africa

CANAL+ gva
DATA-DRIVEN | COST-EFFECTIVE | PROFIT-DRIVEN

APPROACH TO CONTENT APPROACHES TO FTTH DEPLOYMENT, BASED
INVESTMENTS, BASED ON PRODUCTION BUDGETS ON AERIAL MODEL AND
DEEP UNDERSTANDING GEOMARKETING

OF OUR CLIENTS




IMPROVEMENT IN COST TO REVENUE RATIO OVER FY21-23

COST
STRUCTURE FY 21 FY22 FY23

€3 07BN gi:./?

35%

of total

0%
[RESTRUCTURING) of total

€5.5:x €5.6:n €5.8:n
93.2% 92.6% 92.4%

OF REVENUES OF REVENUES OF REVENUES



CASH GENERATIVE

AND ATTRACTIVE FINANCIAL PROFILE

Z



CASH GENERATIVE BUSINESS MODEL

CFFO
67%

@ ‘ CASH CONVERSION EBITA TO CFFO (FY23)
‘
FYZ2] FY22 FY23

7/



CASH GENERATIVE BUSINESS MODEL

CFFO

. HH

m ﬂ

HY23 HY24

CASH CONVERSION EBITA TO CFFO (HY24)




FY24 CFFO TO BE IMPACTED BY EXCEPTIONAL ITEMS

FY24

FY25

EXCEPTIONAL CONCENTRATION PROJECTED RETURN TO
OF PAYMENTS IN H2 FY24 A STANDARD CONVERSION

IN ADDITION TO LEVEL ON EBITA TO CFFO
NON-RECURRING PAYMENTS




ATTRACTIVE FINANCIAL PROFILE WITH LOW DEBT

€416 m
NET FINANCIAL DEBT

AS OF Q3 FY24 (SEPT. 3071H)

PRIOR TO MULTICHOICE
PROPOSED TRANSACTION




GUIDANCE

REVENUES EBITA
FY24 MEDIUM TERM

REVENUE GROWTH BROADLY IN LINE MODERATE IMPROVEMENT
WITH THAT OF FY23 = Cost optimization

= Operating leverage

» Expected transition to profitability of newly-integrated
FY25 assets transferred from Vivendi ' '
EXPECTED ORGANIC GROWTH.
HOWEVER' GROWTH SLIGHTLY MORE AT CONSTANT SCOPE OF CONSOLIDATION
THAN OFFSET BY NEGATIVE EFFECTS: AND EXCLUDING NON-RECURRING ITEMS

= Anticipated end of broadcasting of French FTA channel C8
= Termination of sublicensing contracts and onerous
third-party content in France

MEDIUM TERM

MODERATE GROWTH
AT CONSTANT SCOPE OF CONSOLIDATION




GUIDANCE

CFFO MULTICHOICE
FY24 POTENTIAL FINALISATION OF THE
EXCEPTIONAL LOW LEVEL PENDING CONTROL ACQUISITION

FY25 SIGNIFICANT IMPACT ON CANAL+
FINANCIAL PROFILE IN THE MEDIUM

RETURN TO A LEVEL SIMILAR

"0 THAT OF FY23 TERM IN AFRICA AND OVERALL

= Additional revenue growth engine
» Potential significant cost synergies




INTRODUCTION

MARKET

VALUE PROPOSITION

SPORTS
SUPER-AGGREGATION
WIDEST REACH
FRANCE

AFRICA

GLOBAL EXPANSION

SCALE

SUBSCRIBER BASE
CONTENT

FINANCE

ESG STRATEGY ¢

INTRODUCTION
MARKET

VALUE PROPOSITION

SPORTS
SUPER-AGGREGATION
WIDEST REACH
FRANCE

AFRICA

GLOBAL EXPANSION

SCALE

SUBSCRIBER BASE
CONTENT

FINANCE

= ESG STRATEGY



ENVIRONMENT

=% CARBON EMISSIONS 3 ENERGY EFFICIENCY
=% CIRCULAR ECONOMY

yw



ENVIRONMENT. CARBON EMISSIONS & ENERGY EFFICIENCY AND CIRCULAR ECONOMY

sBT;

Target

vivendi

'7]%

SCOPE 1&2

- 43%
SCOPE 3
‘

CANAL+*

GROUP

SBT TARGET
TO BE SET

APPLICATION TO SBTi
TARGET VALIDATION

7



ENVIRONMENT. CARBON EMISSIONS & ENERGY EFFICIENCY AND CIRCULAR ECONOMY

HQE: -
BREEAMo

CERTIFIED HEADQUARTERS

60-..

RENEWABLE ENERGY
IN 2023




ENVIRONMENT. CARBON EMISSIONS & ENERGY EFFICIENCY AND CIRCULAR ECONOMY

2 =)

DAILYMOTION

40% 8 -I 5 )

LOW CARBON FOOTPRINT to %
ENERGY SAVINGS

Al CIRCULAR

93 ENERGY

SET-TOP BOXES
REFURBISHED AND REUSED




FOUNDING MEMBER OF ECOPROD

»
-
-
2

A SERIE:

Al

QEMBRS
RN
<CCOPROD 41 TARGET % 100«
LESS GHG EMISSIONS OF FRENCH SERIES AND TV
47&/@ SHOWS LABELLED FROM 2024

EpMBE



SOCIAL

LGBTQIA T

DIVERSITY
oF ORIGINS

GENERATIONAL
DIVERSITY

HEALTH &
DISABILITY
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GILLES BOEUF . CYRIL DION . CAMILLE ETIENNE . JEAN-BAPTISTE FRESSOZ
AFILMsBY THOMAS CAILLEY

FRANCOIS GEMENNE . JEAN-MARC JANCOVICI.FRANCOIS JARRIGE
JEAN JOUZEL . DIEGO LANDIVAR . ELOI LAURENT . MAGALI REGHEZZA-ZITT




CAFE JOYEUX: FROM SCREEN TO CANAL+ HQ
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FOUR DECADES OF ENTERTAINING AND INSPIRING AUDIENCES,
DRIVEN BY INNOVATION AND CREATIVITY

STRUCTURALLY SUPPORTIVE MARKETS, ACROSS MATURE
AND HIGH-GROWTH GEOGRAPHIES

UNIQUE POSITIONING, WITH HIGHLY RESILIENT BUSINESS MODEL,
OPERATING ACROSS THE MEDIA VALUE CHAIN

STRONG FINANCIAL DISCIPLINE, UNDERPINNED BY A DATA DRIVEN
APPROACH

SOLID ESG FOUNDATION, WITH NEW STRATEGY COMING BY TH25
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EBITA TO CFFO BRIDGE FOR FY23

EBITA

CONTENT INVESTMENTS

OTHER CAPEX INVESTMENTS

CHANGE IN NET WORKING CAPITAL

OTHER ITEMS

CFFO

FY23
€472m

€(122)m
€9m
€(7)m

€(37)m

€315m
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Global production and distribution business
built in a decade

NOTES

Note: Top 1 pay TV player in 20 countries in terms of revenues in 2023
Source: Dataxis

Note: #1 broadcaster in terms of number of countries based on broadcasting rights purchased as of November 2024
Note: #1 partner of cinema industry in terms of financial investment in 2023

Note: Average time spent on video per day in the US, Canada, Japan, China, South Koreq, India, Germany, UK and France
Source: Omdia

Note: Data perimeter includes Armenia, Austria, Azerbaijan, Belarus, Belgium, Bulgaria, Croatia, Cyprus, Czech Republic, Denmark, Estonia, Finland, France,
Georgia, Germany, Greece, Hungary, Iceland, Ireland, Italy, Latvig, Lithuania, Luxembourg, Malta, Moldova, Netherlands, North Macedonia, Norway, Poland,
Portugal, Romania, Russia, Serbia, Slovakia, Slovenia, Spain, Sweden, Switzerland, UK and Ukraine

Source: Omdia

Note: Data perimeter includes CANAL+ Africa and Asia, MultiChoice and Viu territories
Source: UN

Notes: Data perimeter includes CANAL+ Africa and Asia, including MultiChoice and Viu; Compound Annual Growth Rate for GDP growth over 2024-2028;
OITT penetration reflects Penetration of Paid OTT; Pay TV and OTT penetration data projected for end of 2024
Sources: IMF (GDP growfh), Dataxis (Pay TV and OTT penefrafion)

Notes: Pay-TV penetration excluding Basic Pay TV packages of ISPs; Data for December 2016 and April 2024 Internal market surveys
Source: Company internal market surveys (commissioned to an independent third-party)

Note: Data perimeter includes CANAL+ Africa and MultiChoice territories, except for % of electrified households in 2024 which excludes South Africa (but
includes all other CANAL+ Africa and MultiChoice territories)
Sources: UN (Demogrcphy), Dataxis (Electricification), IMF (GDP growfh)

Notes: FTTH home passed for GVA network; FTTH eligible homes for all networks including third-party operators; Data as of end of 2023
Source: Company estimates

Note: Subscriber data for Q3 2024 ending 30 September 2024

Notes: Data for Fiscal Year 2024 ending 31 March 2024, Exchange rate 20.32 ZAR per EURO

Note: Subscriber and monthly active user data for Fiscal Year 2023 ending 31 December 2023

Source: International Union of Cinemas (UNIC) report (2024)

Note: Production output data includes the company's production companies and its pay-TV and FTA channels, including TV series commissioning from such channels



Adjusted EBIT (EBITA)

Cash flow from
operations (CFFO)

Cash conversion rate
on Adjusted EBIT

GLOSSARY

The Group considers adjusted earnings before interest and income taxes ("Ad[usfed EBIT (EBITA)") to be a relevant measure to assess the performance of its operating segments
as reported in the segment data. It enables the Group to compare the performance of operating segments regardless of whether their performance is driven by the operating
segment's organic growth or by acquisitions. To calculate Adjusted EBIT (EBITA), the accounting impact of amortisation and impairment losses on intangible assets acquired
through business combinations (including other rights catalogues acquired) is excluded from Operating Income (EBIT)

The Group considers cash flow from operations ("CFFQ"), an alternative performance measure, to be a relevant measure to assess the Group's operating and financial
performance. CFFO is calculated as the sum of net cash provided by operating activities before income tax paid, as presented in the combined statement of cash flows,
dividends received from equity affiliates and unconsolidated companies, as well as cash payments for the principal of lease liabilities and related interest expenses, which are
presented as financing activities in the combined statement of cash flows. It also includes cash used for capital expenditures, net of proceeds from sales of property and
equipment, and intangible assets, which are presented as investing activities in the combined statement of cash flows

The Group considers the cash conversion rate on Adjusted EBIT (EBITA), an alternative performance measure, to be a relevant indicator of the Group's efficiency in converting

Adjusted EBIT (EBITA) into cash flows. Cash conversion rate on Adjusted EBIT (EBITA) is calculated as the ratio of Adjusted EBIT (EBITA) to CFFO



GLOSSARY

Advertising-Based Advertising-financed on demand video service where advertisements can appear before (pre-roll), during (in-roll) or after (post-roll) the content

Video On Demand
(AVOD)

Direct to Home (DTH) TV broadcasting services delivered via satellite directly to viewers homes, typically using a settop box

Digital Terrestrial TV broadcasting technology using ground-based antennas to deliver digital content
Television (DTT)

Free-To-Air (FTA) Television services (e.g., channels) providing content, usually linear, without requiring a subscription. Funding typically comes from advertising sales and/or third-party (such as
governmem‘) support.

Fiber-To-The-Home Installation and use of optical fiber from central network to individual buildings to provide high-speed internet access, enabling streaming of high-quality video services for
(FTTH) instance.

Hybrl'd Video On Revenue model for video streaming platforms that combines multiple income streams, such as subscriptions (SVOD), advertising (AVOD), and transactional streams (TVOD).
Demand (HVOD)

Over-The-Top (OTT) Media services delivered directly to viewers via internet.

Pay-TV Ielevision services, usually with a linear component, for which users pay a fee through a closed, managed platform.

Subscription Video On demand content provided to users paying a subscription fee, typically monthly, to access a catalogue of content. Traditionally, SYOD does not include a linear component
On Demand (SVQD) (i.e, no live channel is provided).



DISCLAIMER

YOU MUST READ THE FOLLOWING BEFORE CONTINUING. THIS PRESENTATION AND ITS CONTENTS ARE STRICTLY CONFIDENTIAL. BY ATTENDING ANY MEETING WHERE THIS PRESENTATION IS MADE, OR BY READING THIS PRESENTATION, YOU AGREE TO BE BOUND BY THE
FOLLOWING CONDITIONS AND TO MAINTAIN CONFIDENTIALITY REGARDING THIS PRESENTATION AND ITS CONTENTS. FAILURE TO COMPLY WITH THESE MAY CONSTITUTE A VIOLATION OF APPLICABLE SECURITIES LAWS.

NO OFFER OF THE COMPANY'S SECURITIES IS INTENDED TO BE MADE IN ANY JURISDICTION AND THIS PRESENTATION DOES NOT CONSTITUTE AN OFFER OF ANY SECURITIES IN ANY JURISDICTION. NO SECURITIES HAVE BEEN, OR WILL BE, REGISTERED UNDER THE US
SECURITIES ACT OF 1933, AS AMENDED (THE "US SECURITIES ACT").

This presentation has been prepared and issued by, and is the sole responsibility of CANAL+ SA (the "Company" and together with its subsidiaries and subsidiary undertakings from time to time, the "Group"), is preliminary in nature, is solely for information purposes and does not purport to be full,
accurate or complete. For the purposes of this notice, the term "presentation" shall mean and include the accompanying slides, any oral presentation of the slides by the Company or any person on its behalf, any related question and answer session and any materials distributed at, or in connection
with, such presentation. This presentation is strictly confidential and may not be reproduced, redistributed or forwarded, directly or indirectly, to any other person or published, in whole or in part, for any purpose without the prior written consent of the Company.

We remind you that you have agreed, prior to being authorised to read this presentation and being granted access to any related meeting, that: (i) you will not disclose the information provided in this presentation or any related meeting to anyone within your firm (other than and subject to the
restrictions you have agreed to when your firm was initially contacted) or outside your firm; and (ii) these restrictions will apply to your entire firm. Please note that Vivendi SE, the Company's sole shareholder, has securities listed on the regulated market of Euronext Paris. Any person accessing this
presentation shall consequently comply with the provisions of Regulation (EU) 506/2014 on market abuse in every applicable respect.

This presentation does not constitute or form part of, and should not be construed as, any offer for sale or subscription of, or solicitation or any offer to buy or subscribe for or otherwise acquire, any securities of the Company, any other member of the Group, Vivendi SE or any other person in any
jurisdiction, or an inducement to enter into any such investment activity. For further information, please refer to the prospectus in relation to the admission of the Company's ordinary shares ("Admission") to the equity shares (commercial companies) category of the Official List of the Financial Conduct
Authority ("FCA") and to trading on the London Stock Exchange's Main Market for listed securities (the "Prospectus") and the supplementary prospectus (the "Supplementary Prospectus"), which have been approved by the FCA and have now been published further to the announcement by Vivendi SE
on 15 October 2024 relating to the partial demerger of the Company from Vivendi SE (the "Partial Demerger"). The Prospectus and the Supplementary Prospectus can be accessed on the Company's website at https:/ /www.canalplusgroup.com/en/essentials /spin-off. The completion of the Partial
Demerger is still subject to, among other things, approval by Vivendi SE shareholders at a meeting to be convened on 9 December 2024.

The Company does not intend to make any public offering of securities in the United States. The shares to which this presentation relates have not been and will not be registered under the US Securities Act or under any securities laws of any state or other jurisdiction of the United States. The securities
of the Company have not been and will not be approved by the US Securities and Exchange Commission, any state securities commission in the United States or any US regulatory authority, nor have any of the foregoing authorities passed upon or endorsed the merits of any securities of the Company
or the adequacy or accuracy of this presentation or any other document. Any representation to the contrary is a criminal offence in the United States.

The information contained in this presentation has not been independently verified and some of the information is still in draft form. The information and opinions presented or contained in this presentation (including any forward-looking statements) speak as of the date hereof (unless otherwise stated)
and are subject to updating, revision, verification and amendment without notice and such information may change. None of the Company, Vivendi SE, any other member of the Group, Barclays Bank PLC ("Barclays”), BNP Paribas London Branch ("BNPP"), Merrill Lynch International ("BofA") or any of
their respective affiliates or advisers are under any obligation to amend, correct, keep current, update the information contained in this presentation or to publicly announce or inform you of the result of any revision to the statements made herein, or to provide you with access to any additional
information that may arise in connection with it, except where they would be required to do so under applicable law. This presentation is made on the express understanding that it does not contain all information that may be required to evaluate the Group. No part of this presentation, nor the fact of
its distribution, should form the basis of, or be relied on in connection with, any contract or commitment or investment decision relating thereto, nor does it constitute a recommendation regarding the securities of the Company, any other member of the Group or any other person. The information and
opinions in this presentation are not based upon a consideration of your particular investment objectives, financial situation or needs. This presentation does not constitute an auditor due diligence review and should not be construed as such nor has it been approved by the Financial Conduct Authority
(the "FCA"), the French Financial Markets Authority (Autorité des marchés financiers) or any other regulatory or supervisory body. You must make your own independent assessment and investigations as you deem necessary. You may wish to seek independent legal, regulatory, accounting, tax and
such professional advice as appropriate with regards to the contents of this presentation.

This presentation contains alternative performance measures, which are not required by, nor presented in accordance with International Financial Reporting Standards ("IFRS") as endorsed by the European Union or any other generally accepted accounting standards (such as adjusted earnings before
interest and income taxes (EBITA), adjusted cash flow from operations (Adjusted CFFO) and other measures). There are no generally accepted principles governing the calculation of these alternative performance measure and the criteria upon which these measures are based can vary from company
to company. The Company uses these measures, in addition to IFRS measures, to help evaluate its performance. No representation or warranty, express or implied, is or will be given by the Company or its directors, officers, advisers or any other person as to the accuracy, completeness or fairness of
such information or this presentation. So far as permitted by law, no responsibility or liability whatsoever is accepted for the accuracy or sufficiency of such information or for any errors, opinions, omissions or misstatements relating to the presentation. These alternative performance measures have not
been independently reviewed or verified by the Company's statutory auditors or by Barclays, BNPP or BofA.

Any information contained in this presentation relating to MultiChoice Group Limited or its group is based on publicly available information and has not been independently reviewed or verified by the Company, Vivendi SE, Barclays, BNPP or BofA and is subject to updating, revision, verification and
amendment without notice, and such information may change and none of the foregoing assumes any obligation to correct or update such information in any respect. Certain industry and market data contained in this presentation may also come from third party sources or from the Company's own
internal research and estimates. Third party industry publications, studies and surveys generally state that the data contained therein have been obtained from sources believed to be reliable, but that there is no guarantee of the accuracy or completeness of such data. While the Company believes that
each of these publications, studies and surveys has been prepared by a reputable source, it has not independently verified the data contained therein. Additionally, while the Company believes that its research and estimates are reasonable and reliable, they, and their underlying methodology and
assumptions, have not been verified by any independent source for accuracy or completeness and are subject to change without notice. Accordingly, undue reliance should not be placed on any of such information contained in this Presentation.

Matters discussed in this presentation may constitute forward-looking statements that reflect management's current views with respect to future events and financial and operational performance. Forward-looking statements include statements concerning plans, objectives, goals, strategies, future events
or performance and underlying assumptions and other statements which are other than statements of historical facts. Any forward looking statements made by or on behalf of the Company speak only as of the date they are made and are based upon the knowledge and information available to the
management on the date of this presentation. The words "believe", "expect”, "anticipate”, "intend", "estimate”, "forecast", "project", "will", "may", "should", "plan", "could", "target", "scheduled", "in the process of", "on track", "continue", "project" and similar expressions, and the negatives thereof, identify
forward-ooking statements. Others can be identified from the context in which they are made. These forward-looking statements involve various assumptions and beliefs, known and unknown risks, uncertainties, estimates and other factors which are beyond the Company's control. Therefore, actual
results or performance may differ materially from those expressed or implied from such forward-looking statements, whether as a result of new information, future events or results or otherwise, and (other than in accordance with its legal or regulatory obligations), the Company does not undertake to
revise any such forward looking statements to reflect new information, future events or results or otherwise. There can be no assurance that forward-looking statements will prove to be accurate, as actual results and future events could differ materially from those anticipated in such statements. Past
performance of the Group cannot be relied on as a guide to future performance. No statement in this presentation is intended to be a profit forecast. Accordingly, you should not place reliance on any such forward-looking statements herein due to the inherent uncertainty therein.

None of the Company, Barclays, BNPP or BofA, nor any of their respective parents, parent undertakings, subsidiaries, subsidiary undertakings, affiliates, or any of such persons' respective directors, officers, employees, affiliates, representatives, agents, partners, shareholders or advisors shall have any
liability whatsoever (in negligence or otherwise) for any loss howsoever arising from any information or opinions presented or contained in this presentation nor shall they accept any responsibility whatsoever for, or make any representation or warranty, express or implied, as to the truth, fullness,
accuracy, reasonableness or completeness of the information and opinions contained in this presentation (or whether any information has been omitted from the presentation) or any other information relating to the Company or the Group, in any form whatsoever, howsoever transmitted or made
available or for any loss howsoever arising from any use of this presentation or its contents or otherwise arising in connection therewith. In addition, no duty of care or otherwise is owed or will be deemed to be owed by any such person to any recipient of the presentation or any other person in
relation to the presentation.

Each of Barclays, BNPP and BofA is authorised by the Prudential Regulation Authority (the "PRA") and regulated in the United Kingdom by the PRA and the FCA and each of Barclays, BNPP and BofA and their respective directors, officers, employees, representatives, agents, affiliates, advisors and
agents, are acting for the Company and no one else in connection with the potential Admission and will not regard any other person (whether or not a recipient of this presentation) as a client in relation to the potential Admission and will not be responsible to anyone other than the Company for
providing the protections afforded to their respective clients or for providing advice in relation to the potential Admission.



	Cover
	Slide 1

	Introduction - MAXIME
	Slide 2
	Slide 3:  is unique
	Slide 4
	Slide 5
	Slide 6
	Slide 7: PIONEER OF THE MULTI-CONTENT MODEL: SPORTS
	Slide 8
	Slide 9
	Slide 10: A GLOBAL MEDIA & ENTERTAINMENT POWERHOUSE WITH LEADING Positions IN HIGHGROWTH and MATURE MARKETS
	Slide 11: A GLOBAL MEDIA & ENTERTAINMENT POWERHOUSE WITH LEADING Positions IN HIGHGROWTH and MATURE MARKETS
	Slide 12: A GLOBAL MEDIA & ENTERTAINMENT POWERHOUSE WITH LEADING Positions IN HIGHGROWTH and MATURE MARKETS
	Slide 13
	Slide 14: Highly Experienced MANAGEMENT TEAM
	Slide 15: Highly Experienced MANAGEMENT TEAM
	Slide 16: Highly Experienced MANAGEMENT TEAM
	Slide 17: Core belief #1
	Slide 18: Core belief #2
	Slide 19: Core belief #3
	Slide 20: Core belief #4
	Slide 21: Core belief #5
	Slide 22: Core belief #6
	Slide 23: Core belief #7
	Slide 24

	Market - MAXIME
	Slide 26
	Slide 27
	Slide 28: AUDIENCES HAVE NEVER WATCHED SO MUCH CONTENT …
	Slide 29: … and HAVE NEVER been so keen on paying for it
	Slide 30
	Slide 31: HIGHGROWTH MARKETS
	Slide 33: HIGHGROWTH MARKETS
	Slide 34
	Slide 35: MATURE MARKETS

	Unique positioning - MAXIME
	Slide 36
	Slide 37
	Slide 38: THE MOST COMPREHENSIVE content OFFERING
	Slide 39: THE MOST COMPREHENSIVE content OFFERING

	Sports - GERALDINE
	Slide 40
	Slide 41
	Slide 42
	Slide 43: longstanding partnerships across multiple territories
	Slide 44: longstanding partnerships across multiple territories
	Slide 45
	Slide 46: longstanding partnerships across multiple territories
	Slide 47: Multiyear agreements on key rights until end of decade
	Slide 48: SportS offering adapted to local demand
	Slide 49
	Slide 50
	Slide 51
	Slide 52
	Slide 53
	Slide 54: Segmentation of our subscribers based on sports consumption
	Slide 55: Deep understanding of our clients, guided by data, driving content investments
	Slide 56: WE KNOW THE RIGHT PRICE TO PAY FOR CONTENT
	Slide 57
	Slide 58

	Aggregation - STEPHANE & PASCALE
	Slide 59
	Slide 60
	Slide 61
	Slide 62
	Slide 63
	Slide 64
	Slide 65
	Slide 66
	Slide 67
	Slide 68
	Slide 69
	Slide 70
	Slide 71
	Slide 72
	Slide 73
	Slide 74
	Slide 75
	Slide 76
	Slide 77:  platform
	Slide 78
	Slide 79: OUR HISTORY OF AGGREGATION
	Slide 80: Ý AGGREGATION IMPLEMENTATION SUCCESS
	Slide 81
	Slide 82: WIN FOR US: AS MUCH CONTENT AS YOU CAN DREAM OF IN ONE PLACE
	Slide 83
	Slide 84: immediately reaching Ý subscribers
	Slide 85
	Slide 86: APPLE TV+ SERIES AIRED ON Ý
	Slide 87: leveraging  platform to promote PARTNERS’ content
	Slide 88: UNIQUE RELATIONSHIP WITH Streaming PLATFORMS
	Slide 89
	Slide 90: OUR SUBSCRIBERS: THEY love it
	Slide 91

	As widely accessible - JACQUES
	Slide 92
	Slide 93
	Slide 94
	Slide 95: ACCESS TO 100% OF HOUSEHOLDS IN OUR MARKETS
	Slide 96: UNIQUE DIGITALIZATION STRATEGY
	Slide 97: SUBSCRIPTION PACKAGES COVERING ALL KEY CUSTOMER SEGMENTS across geographies
	Slide 98: Multichannel pay tv COMMERCIAL DISTRIBUTION

	France commercial offers & distribution - CHRISTOPHE
	Slide 99
	Slide 100
	Slide 101: ZOOM ON FRANCE
	Slide 102: Ý in France: STRONG recovery and still untapped potential
	Slide 103: CLEAR COMPETITIVE ADVANTAGES TO DRIVE FUTURE GROWTH IN FRANCE
	Slide 104: An unmatched content OFFER
	Slide 105: ALL MARKET SEGMENTS COVERED, WITH FOCUS ON MIDMARKET TO PREMIUM
	Slide 106: Commercial packages: high arpus on premium offers
	Slide 107: BEST value for money for subscribers
	Slide 108: Proven success AT attractING younger audienceS
	Slide 109: Strong loyalty of  subscribers
	Slide 110: EXTENSIVE DTOC distribution NETWORK
	Slide 111: CANAL+ ONLY SUBCRIPTION PACKAGE AVAILABLE IN STORE

	Africa commercial offers & distribution - DAVID
	Slide 112
	Slide 113
	Slide 114: ZOOM ON AFRICA
	Slide 115
	Slide 116
	Slide 117: A STRUCTURALLY GROWING MARKET
	Slide 118: A complex ENVIRONMENT TO OPERATE IN
	Slide 119
	Slide 120: UNIQUE COMMERCIAL SKILLS AND ASSETS DEVELOPED FOR OVER 30 YEARS  TO ADDRESS THE AFRICAN MARKET
	Slide 121: all market segments TARGETED with attractive content and pricing
	Slide 122: UNIQUE COMMERCIAL SKILLS AND ASSETS DEVELOPED FOR OVER 30 YEARS  TO ADDRESS THE AFRICAN MARKET
	Slide 123: Aggregating a unique PORTFOLIO OF global MAINSTREAM IP
	Slide 124:  alongside TAILORMADE local contenT unlocking the potential of African creations
	Slide 125: UNIQUE COMMERCIAL SKILLS AND ASSETS DEVELOPED FOR OVER 30 YEARS  TO ADDRESS THE AFRICAN MARKET
	Slide 126: strong brand awareness AND IMAGE WHILE BUILDING PROXIMITY WITH CUSTOMERS
	Slide 127: UNIQUE COMMERCIAL SKILLS AND ASSETS DEVELOPED FOR OVER 30 YEARS  TO ADDRESS THE AFRICAN MARKET
	Slide 128: EXTENSIVE Distribution Network
	Slide 129
	Slide 130: STRONG GROWTH AND UNIQUE POSITION
	Slide 131: LEVERAGING OUR FOOTPRINT TO DEVELOP A NEW FTTH LINE OF BUSINESS 

	Global roll-out - Jacques
	Slide 132
	Slide 133
	Slide 134: GROWING OUR INTERNATIONAL PRESENCE
	Slide 135: GROWING OUR INTERNATIONAL PRESENCE
	Slide 136: GROWING OUR INTERNATIONAL PRESENCE
	Slide 137: GROWING OUR INTERNATIONAL PRESENCE

	Scale on distribution - MAXIME
	Slide 140
	Slide 141
	Slide 142: VIAPLAY
	Slide 143: MULTICHOICE
	Slide 144
	Slide 145: VIU
	Slide 146: GLOBAL ADVERTISING ECOSYSTEM
	Slide 147

	Scale on production - ANNA
	Slide 148
	Slide 149
	Slide 150
	Slide 151: Our content production and distribution business
	Slide 152
	Slide 153: Significant Market opportunity
	Slide 154: WORKING with a wide range of partners globally
	Slide 155: WORKING with a wide range of partners globally
	Slide 156: MUTUALLY BENEFICIAL RELATIONSHIP
	Slide 157: SCALING CONTENT
	Slide 158: GLOBAL PRODUCTION AND DISTRIBUTION BUSINESS BUILT IN A DECADE
	Slide 159: FOOTPRINT AND CAPABILITIES BUILT THROUGH TARGETED INVESTMENTS AND M&A
	Slide 160: SCALING CONTENT
	Slide 161: LOW RISK BUSINESS MODEL ON TV SERIES
	Slide 162: Highbudget production in ENGLISH and WITH A GLOBAL REACH
	Slide 163: DISTRIBUTION THROUGHOUT TERRITOIRIES WORLDWIDE
	Slide 164: DEEP ExPERIENCE workING WITH TOPTIER STREAMING PLATFORMS AND BROADCASTERS
	Slide 165: SCALING CONTENT
	Slide 166: DECADES OF SUCCESS
	Slide 167: Managing risk and reward
	Slide 168: Using data to inform creative choices
	Slide 169: NETWORK of top or rising talent both internationally and locally
	Slide 170: UP AND COMING Feature film SLATE
	Slide 171: SCALING CONTENT
	Slide 172
	Slide 173: LEVERAGING OUR CATALOGUE
	Slide 174: LEVERAGING BOOKS
	Slide 175: SCALING CONTENT
	Slide 176: ONE OF THE STRONGEST LIBRARIES WORLDWIDE
	Slide 177
	Slide 178: Diversified and recurring revenues
	Slide 179
	Slide 180
	Slide 181: OUR KEY SUCCESS FACTORS
	Slide 182

	Financial foundation - AMANDINE
	Slide 183
	Slide 184
	Slide 185
	Slide 186
	Slide 187: SIGNIFICANT SHARE OF RECURRING REVENUES
	Slide 188: SIGNIFICANT SHARE OF RECURRING REVENUES
	Slide 189
	Slide 190
	Slide 191: STRONG GROWTH MOMENTUM ON KEY FINANCIALS
	Slide 192: STRONG GROWTH MOMENTUM ON KEY FINANCIALS
	Slide 193: STRONG GROWTH MOMENTUM ON KEY FINANCIALS
	Slide 194
	Slide 195: CONTINUED GROWTH MOMENTUM 
	Slide 196: Subscriber SEASONALITY
	Slide 197: CONTINUED GROWTH MOMENTUM 
	Slide 198: STRONG LEVEL OF EBITA MARGIN MAINTAINED
	Slide 199
	Slide 200: SOLID FUNDAMENTALS ACROSS BUSINESS SEGMENTS
	Slide 201: Europe segment: FY2123 financials
	Slide 202: Europe segment: HY24 trading update
	Slide 203: AFRICA & ASIA segment: FY2123 financials
	Slide 204: AFRICA & ASIA segment: HY24 trading update
	Slide 205: CONTENT PRODUCTION, DISTRIBUTION AND OTHER segment: FY2123 financials
	Slide 206: CONTENT PRODUCTION, DISTRIBUTION AND OTHER segment: HY24 trading update
	Slide 207
	Slide 208: Proven TRACK RECORD ON Cost REDUCTION
	Slide 209: COST DISCIPLINE ACROSS OUR BUSINESSES
	Slide 210: IMPROVEMENT IN COST to revenue ratio OVER FY2123
	Slide 211
	Slide 212: Cash generative BUSINESS MODEL
	Slide 213: Cash generative BUSINESS MODEL
	Slide 214: FY24 CFFO to be impacted by exceptional ITEMS
	Slide 215: attractive financial profile with low debt
	Slide 216: guidance
	Slide 217: guidance

	Impactful ESG - AMANDINE
	Slide 218
	Slide 219: ENVIRONMENT
	Slide 222: ENVIRONMENT: carbon emissions & energy efficiency AND circular economy
	Slide 223: ENVIRONMENT: carbon emissions & energy efficiency AND circular economy
	Slide 224: ENVIRONMENT: carbon emissions & energy efficiency AND circular economy
	Slide 225: FOUNDING MEMBER OF ECOPROD
	Slide 226: SOCIAL
	Slide 227
	Slide 228: CAFÉ JOYEUX: FROM SCREEN TO  HQ
	Slide 229: GENDER EQUALITY MONITOR
	Slide 230: DYSTITLES: A WORLDPREMIERE INNOVATION PATENTED BY  
	Slide 231: Christchurch call
	Slide 232: ESG GOVERNANCE

	Wrap-up - MAXIME
	Slide 233
	Slide 234: KEY INVESTMENT HIGHLIGHTS

	Q&A
	Slide 235
	Slide 237: EBITA TO CFFO Bridge for fy23

	Appendix
	Slide 238: APPENDIX
	Slide 239: notes
	Slide 240: Glossary
	Slide 241: Glossary
	Slide 242: disclaimer


